Charting New Directions
in Design, Architecture,
and Practice

Presented by Metropolitan Home

Check Out Time |
New Trends in Design Hotels | 1 4
New Age Architecture

The Bank of America Tower

China’s New Leader

Vinyl Group
From Bytes to Buildings
Asymptote

e

11
- LE | i
il 4 i
2 ¥ 11 Hi. I'm Stephen
<l Burks.
} I’'m the post editor of
this issue.
I O
: é / %
L |
This is Marcel Wanders at his l | |

best, telling the ultimate fairy tale,
B by taking us back to the hotel as
+ 0 place of dreaming and fantasy.
& -Forvisual peace and quiet, book
aroom elsewhere.




Masthead

Fulcrum

Editorial Director
Donna Warner

Editor-in-Chief
Marisa Bartolucci

Design Director
Keith D'Mello

Design Direction
2x4, New York

Art Director
Marleen Adlerblum

Post Editor
Stephen Burks

Copy Editor
Paula Rackow

Contributors: Raul Barreneche,
Fred A. Bernstein, Gregory
Cerio, Damaris Colhoun, Sara
Hart, Jim Larkin, Phil Patton,
Jen Renzi, Stephen Szczepanek,

Andrew Yang

Advisory Board: llya Azaroff,
Stephen Burks, Cathy Lang
Ho, Florian Idenburg, Celerie
Kemble, Elisa Orlanski Ours,
Jen Renzi, Steven Sclaroff,

HIFMIUS.

Hachette Filipacchi Media

www.hfmus.com

www.fulcrummag.com

Publisher
Deborah Burns

Associate Publisher, Marketing & Advertising Serviceg

Christie Boyle

Sales

New York Sales Office

1633 Broadway, New York, NY 10019

Tel: (212) 767-5522, Fax: (212) 333-2283
Executive Director, Luxury Products,

Jill Esterman

Executive Director, Home Furnishings,

Linda Tullio

Consumer Products Director, Felecia Pullen
Regional Sales Manager, Priya Ramratan
Direct Response Sales, Peter Brevett
Classified Catalog Sales, Zita Doktor
Advertising Services Manager, Judy Braunstein
Sales Assistants: Teddi Ginsberg, Danielle Labonia

Marketing & Promotions
Associate Marketing Director,

Natalie Echevarria

Art Director, Deborah Ragasto
Marketing Manager, Nicole Lignelli
Marketing Manager, Deidre West
Marketing Associate, Elke Pellicano
Marketing Coordinator, Jamie Bruno
Copywriter, Scott Hickey

Manufacturing & Distribution
Director, Production Operations,

Michael Esposito

Production Director; Silvia Coppola
Production Manager, Lynn Scaglione
Production Coordinator, Brandon Parenti

Circulation
Group Circulation Director, William Carter

Senior Director, Retail Newstand Marketing,
William Michalopoulos

Newsstand Sales Director, John Kayser

VP Circulation Business and Strategy,

Philip Ketonis

Executive Staff

Hachette Filipacchi Media U.S. (www.hfmus.com)
President & Chief Executive Officer, Jack Kliger
Executive Vice President and Chief Operating Officer, Philipp
Executive Vice President, General Counsel, Catherine R. Flickinger ork/
Executive Vice President/Group Publishing Director, Men's Enthusiast Net
Integrated Sales & Marketing, Nicholas J. Matarazzo

Sen!or Vice President, Chief Financial Officer, Philippe Perthuis
Senior Vice President, Chief Technology Officer, Tom D
Senior Vice President, Consumer Marketing and Manu
Sen!or Vjce President, Digital Media, Todd Anderman
Senior Vice President, Corporate Communications, Anne

Regional Sa g

Atlanta les Off'ces

Southern Sales Djr

2970 Clairmont Roff‘gm repy

30329 Tel: (404) 982-5795 £k
+ ax: {Ll

Chicago

Midwest Sales Director

500 N. Michigan AvenuéTgEitaA' :
60611 Tel: (312) 9234873 £y, A%
Midwest Regional Office 'Me;'n‘t“f
2822 Blackhawk Road, Wi
Tel: (847) 251-3779, Fax. (847) 5;‘
Account Manager, Gigi E| Gazza: E

Detroit

Regional Sales Director, Anne (g
100 West Big Beaver Road, Suie(c
48084 Tel: (248) 729-2120, Fax. g

West Coast
Western Sales Director; Jason Yasne
5670 Wilshire Boulevard, Suite 160);
Los Angeles, CA 90036 Tel: (323] 954
Fax: (323) 375-0500
Regional Advertising, Medeiros & s
615 S. McCadden Place, Los Angel!
Tel: (323) 571-2102, Fax: (323 571-L1§
Senior Account Managers, Joanne
Debra Peri

Canada

National Account Man
York Media Services, 5
Suite 101W, Toronto, Ont
Tel: (416) 598-0101, Fax:

ager, John 0.}
00 Queen's (24
ario M3V
(4165981

e Guelton

onohue terso"

facturing, Thomas Mas

Lattimore Jana®

Vice President, Human Resources and Benefits, Eileen Mullins

HFM U.S. is a Lagardere Active company (www.lagardere.com

Chgef Executive Officer, Lagardére Active, Didier Quillot - ndo A
Chief Executive Officer International, Lagardére Active, Carlo D'ASa" Hon ardere <6
Hachette Filipacchi Media U.S. is part of Lagardére Active, a division ©

(www.lagardere.com).




Briefings

Strategy
ArtsPark

Words Marisa Bartolucci
www.glavovicstudio.com

How Margi Glavovic Nothard
turned a wedding gazebo
commission into an arts-themed
park, sparking the renewal of
Hollywood, Florida’s downtown.

Hollywood, Florida, may be only a half
hour’s drive north of Miami, but it has
always felt as if it were a world away. It lacks
Miami’s cosmopolitan vibe. Its population
is whiter and more conservative. It is a
staid place. The city was built in the *20s
by the developer John Young, who planned
it according to the principles of the City
Beautiful movement—a philosophy of
urban planning that was already then verg-
ing on obsolescence. Yet it is here in Hol-
lywood that a long neglected park in the
blighted business district has been trans-
formed into a vibrant arts-themed destina-
tion with cutting-edge architecture and
landscape design. Clichéd as it sounds,
ArtsPark has reinvigorated the community
and revived the neighborhood. Credit for
this act of urban renewal goes largely to
ArtsPark’s designer, who was also its orga-
nizing dynamo, Margi Glavovic Nothard
of the Fort Lauderdale—based architecture
firm Glavovic Studio. How this South
African transplant accomplished this feat
of progressive urban thinking is a story of
imagination, determination and stealth.
The park in question was the ne-
glected Young Circle, a 10-acre common
in the middle of a traffic rotary, encircled
by U.S. Highway 1. When it was first built,
the roadway was no busier than the main
street of any small American city. Over
the years, however, the increasing rush of
traffic, expanding to four lanes in some
places, cut residents off from the park, and
the island became a haunt of the homeless.
Without visitors, stréet life around the
park’s perimeter diminished. To salvage
Young Circle, in 2000 the community’s
redevelopment agency hired a land-
scape architecture firm to “beautify” it
in Beaux-Arts style. Nothard, who was
devising a master plan for Hollywood’s
Arts and Culture Center, was invited to
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Margi Glavovic Nothard's |
tropical gardens of Roberto Burle Marx.

design the park’s wedding gazebo. “What
I was paid for was a three-day project that
ended up taking years to complete,” she
says, laughing.

“What I was paid

for was a three-day
project that ended
up taking years

to complete,” says
Nothard.

After taking the gazebo gig, Nothard
remarked to Cynthia Berman Miller, the
director of the Arts and Culture Center,
that “what the park needed was a forward-
looking design with arts programming to
attract residents and revitalize the com-
munity” Miller agreed and introduced her
to the city’s mayor, Mara Giulianti, who
Saw an opportunity to rebrand Hollywood
as “The City of the Arts,” using the new
park as impetus.

Giulianti knew too that the arts
could mean money. Hollywood is part
pf Broward County, which had just
Inaugurated a competitive cultural grant
Program to match up to $5 million of
what funds any city in the county had

Photos Robin Hi||

andscape design drew on the exuberant play of plantings and pavement foyng inthe

allotted for an urban renewal scheme, ifit
included cultural/arts programming W
the support of the mayor, the city Manager
Cameron Benson took control of Young
Circle’s renewal from the community
redevelopment agency, enabling Nothard ¢
to conceive a new scheme and writea
grant proposal.

Nothard had never before designed
a park. In planning which events and
elements should go where, she drew
on theories of spatial complexity from
sources as diverse as Frederick Law
Olmstead and Christopher Alexander, o
the design, she turned to the exuberant;
freewheeling tropical parks of Rober®0
Burle Marx. Her scheme includedavisd
arts pavilion with studios for professiond 8
artists and metalworking and glassblowie]
facilities for use by the public, | 3
performing arts pavilion and an outdoor
amphitheater.

In her proposal Nothard ¢
her design “as an integrated artwork
transforms from an organic land§CaP; :
into a constructed landscape, [wuh]nire"
architecture as landscape and sculp !
She was careful not to explicity de:“ .f
the buildings. She knew thatany iz 2
of contemporary design would tuﬂ;ﬂs
some reactionary, and vocal, %"
the community and committe*

But these individuals found Oas the
aspects of the plan to attack, ¢

haractered]
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hich events and elements would go where,

on the spatial theories of Frederick Law
nd Christopher Alexander.

oyrving berm she suggested inserting into
Ihe lindscape to add interest and layering,
sothat the passersby would not look

irectly at the highway on the other side of
the park. They complained it would block
“he view.” There were also objections

o the sculptural European playground
equipment she proposed, with residents
demanding conventional equipment and
calling Nothard, whose two sons were

then playground goers, a “bad mother.”
Ultimately a hundred local artists mobilized
by Miller testified in support of ArtsPark,
and the new scheme won approval.

While Nothard admits to being cagey
in her public presentation of ArtsPark, she
isquick to assert that she believed “we were
offering the community something that they
would love. We showed them renderings but
did not focus on the architecture, talking
instead about the experiences they would
nave in the park and how it would bring the
community together, something architects
don'talways do. This was an essential
slrategy in a very fractured community.”
Broward County awarded Hollywood a
grant of $5 million for ArtsPark. With more
und-raising the city ultimately amassed
*ome $30 million to construct the park.

b Although the performing arts pavilion
_notyet been built—the city is still
33’;% money—ArtsPark, which opened
Usedl l,is already a success. “The park is
. VY YOUng‘ families and teenage.rs,”
¥ d r:thar'd. ‘There are tai chi sessions
artg pa\f];,mm_g performances. The visual
Ctegie thon 1s fully programmed.The

2 livesl along the park’s urban perimeter
e 1, and new residential highrises

;;W £0Ing up nearby.”
but) (.)”W%d may still not be Miami,

"11ami doesn’t have an ArtsPark.
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The raised Pavement in the children’s pl
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can run about with getting hurt. The pay yground is covered in a colorful soft rubber compound, so that children

ement also features lighting along its sides for nighttime illumination.

Nothard's cutting-edge visual arts pavilion features glassblowing and metalworking facilities, artists” studios,
and a small exhibition space.
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